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ABOUT NIC

The National Investment Center for Seniors Housing & Care (NIC), a 501(c)(3) organization, works to enable 
access and choice for older adults by providing data, analytics, and connections that bring together investors 
and providers.​

The organization delivers the most trusted, objective, and timely insights and implications derived from its 
analytics, which benefit from NIC’s affiliation with NIC MAP Vision, the leading provider of comprehensive 
market data for senior housing and skilled nursing properties.​

DATA
NIC promotes transparency in the sector for the more efficient flow of capital through its cultivation of 
comprehensive, accurate, and timely data on America’s senior housing and skilled nursing property markets.​

ANALYTICS
The NIC Research & Analytics team sources data and garners input from leading industry practitioners to 
produce and publish thought-leadership, analyses, and insights on market trends in senior housing and 
skilled nursing.​

CONNECTIONS
NIC convenes senior industry decision-makers to build relationships, explore new partnerships, and share 
insights, through a full schedule of events, including the industry’s marquee annual conferences.
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ALIGN YOUR BRAND WITH NIC​

NIC is the most trusted source of data and insights in the senior living industry. For nearly 30 years, senior 
decision-makers on the capital side, in operations, and in related businesses have relied upon NIC’s 
authoritative thought leadership, analysis, and convening power to inform their business decisions. ​

Your sponsorship is a powerful means to associate your brand with the NIC mission – and the trust of the 
entire industry.​

YEAR-ROUND OPPORTUNITIES​

NIC offers opportunities both to be a part of NIC events, and to gain visibility via an array of quality content 
products, including sponsor-provided content, published by NIC throughout the entire year.​

SPONSORSHIP BENEFITS​​

•	 Reach industry decision-makers​

•	 Grow brand recognition​​

•	 Extend distribution of your brand’s thought leadership​​

•	 Gain executive visibility​

•	 Support your website and marketing channels​​

•	 Elevate your brand with trusted editorial content​​

•	 Support lead generation efforts

Secure a Corporate Sponsorship; Get a Discounted 
2022 NIC Spring Conference Registration.

•  SPECIAL OFFER​  •

	» Sponsorship between $10,000 – 12,500, get 50% 
off of a registration​

	» Sponsorship over $12,500, get one complimentary 
registration​

	» Must secure sponsorship by February 28, 2022

Details:​
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THOUGHT LEADERSHIP & BRAND RECOGNITION​

Elevate your brand’s recognition and impact at the decision-maker level across the senior living industry. 

THOUGHT LEADERSHIP ​

Sponsored interview content offers a variety of 
written, audio, and video opportunities to put your 
brand ambassador and message directly in front of 
the NIC audience.

•	 NIC Insider newsletter​

•	 NIC Chats podcast ​

•	 NIC Notes blog​

•	 NIC Spotlight webinar ​

BRAND RECOGNITION​

Branded sponsorships put your brand on some of 
NIC’s most popular content products and are often 
exclusive. ​

•	 NIC Recap newsletter​

•	 NIC Insider newsletter​

•	 NIC Chats podcast ​

•	 NIC Leadership Huddle webinars​

•	 NIC Notes blog​

Supplied sponsored content is reviewed and 
approved by the NIC Editorial Board prior to 
distribution through NIC marketing channels.​

•	 White paper distribution

Additionally, there may be up to three general 
acknowledgements per time period within the:​

•	 NIC Insider newsletter
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REACH THE C-SUITE​

NIC connects with thousands of senior decision-makers in person and online, and publishes high quality, 
targeted content, generating tens of thousands of page-views, clicks, and downloads throughout the year. NIC 
sponsorships offer the opportunity to reach industry leaders both where they convene, and where they turn for 
the industry’s most timely, accurate, and actionable data, analysis, and insights.
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CORPORATE & EVENT OPPORTUNITIES ​

Whether your goal is to gain year-round brand visibility, boost executive exposure and corporate thought-
leadership, grow your footprint at a premier national event, or align with the NIC mission, NIC offers a variety 
of options, all of which connect you with decision makers in senior living. ​

CORPORATE SPONSORSHIPS​ ​
NIC produces and publishes timely, original content every week of the year. NIC content is often quoted in 
industry and national news outlets and is widely trusted and relied upon across the industry. Your sponsorship 
aligns your brand with the most trusted source of insight and thought leadership available in seniors housing. ​

We also offer sponsors the opportunity to submit their own original content, from white papers to leader 
interviews.  ​

EVENT SPONSORSHIPS​ ​
NIC convenes leaders in the senior living industry at events large and small, including the year’s most 
important industry events, the NIC Fall Conference and the NIC Spring Conference. To review the many 
sponsorship opportunities offered at NIC events, download an event-specific sponsorship prospectus by 
visiting nic.org/sponsorship. 

2022 CONFERENCE DATES​
	» 2022 NIC Spring Conference, Dallas,TX, March 23 – 25​

	» 2022 NIC Fall Conference, Washington, D.C., September 14 – 16​

To access an Event Prospectus, please visit nic.org/sponsorship.
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NIC INSIDER NEWSLETTER ARTICLE​

Article included in the NIC Insider newsletter distributed 
to a NIC list monthly and available on nic.org perpetually.

RECOGNITION​

	» Article featured in first placement in the NIC Insider 
based on an interview conducted by NIC subject matter 
expert with sponsoring company’s subject matter 
expert. NIC will provide the interview questions in 
advance. ​

	» Article preview included in email sent to approximately 
1,500 subscribers 1x/month. ​

	» NIC Insider, and sponsored article, promoted 
organically on NIC social media at least 1x/month. ​

Feature Period: One issue/month. 

9  |  Thought Leadership Content Opportunities

Reported approximately one week after the featured period​.

2021 AVERAGE IMPRESSIONS​

600 MONTHLY TOTAL VIEWS

Sponsorship Fee: $3,500
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NIC NOTES BLOG ARTICLE​

Article featured on the NIC Notes blog.​

RECOGNITION​

	» Article featured in the NIC Notes blog based on an 
interview conducted by NIC subject matter expert with 
sponsoring company’s subject matter expert. NIC will 
provide the interview questions in advance. ​

	» Article preview included in weekly email sent to approx. 
1,000 subscribers and in NIC Recap sent to approx. 
5,000 recipients.  ​

	» Blog article will be promoted organically on NIC social 
media at least once. ​

Feature Period: One month (article remains on blog)​

10  |  Thought Leadership Content Opportunities

Reported approximately one week after the featured period​.

2021 AVERAGE IMPRESSIONS​

3,750 MONTHLY TOTAL VIEWS

Sponsorship Fee: $3,500
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NIC SPOTLIGHT WEBINAR​

Exclusive, editorially-controlled content presented as 
an interview with company subject matter expert and 
distributed via webinar.​

RECOGNITION​

	» Access to registration list of company and contact name​

	» Ability to ask up to three approved qualifying questions 
during the registration process​

	» Invitation sent twice to targeted list to include company 
logo and biography along with the interviewee’s 
biography ​

	» Webinar recording will be sent to all registrants with 
sponsor acknowledgement​

	» Promoted organically on NIC social media at least once

Feature Period: One event

11  |  Thought Leadership Content Opportunities

Reach highly interested leaders based on 
your subject matter expertise.

Sponsorship Fee: $10,000
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NIC CHATS PODCAST INTERVIEW​

NIC Chats podcast host, Beth Mace, interviews leading voices 
and business leaders who influence senior housing and skilled 
nursing. Through an interview with the sponsoring company’s 
chosen thought leader, listeners will hear a little humor, a few 
good stories, and insights gained from deep experience.

RECOGNITION​

	» One podcast interview with transcription featured on nic.org. 
NIC will provide the interview questions in advance and host 
a prep call with interviewee.​

	» Podcast will be featured once in the NIC Recap newsletter 
email sent to approx. 5,000 subscribers​

	» NIC Chats promoted organically on NIC social media  
at least once.  ​

Feature Period: One month, with podcast remaining on the 
NIC site over time.​​

Sponsorship Fee: $12,500

12  |  Thought Leadership Content Opportunities

Reach senior housing and care leaders interested in 
thought leadership via broad exposure mediums.
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WHITE PAPER DISTRIBUTION​

Promotion of sponsor-supplied white paper on custom NIC.org 
landing page for six months. 

RECOGNITION​

	» Promote sponsor-supplied white paper approved by the NIC 
editorial board on a NIC custom landing page available on nic.org​

	» Promotion of the white paper in the NIC Recap newsletter email 
sent to approx. 5,000+ contacts once​

	» Option to either provide a supplied white paper acknowledgement 
in the NIC Insider newsletter OR provide a 60 second video that 
recaps the white paper key takeaways and/or company overview​

	» White paper download form included on landing page along with 
one custom question ​

	» Lead list provided monthly.​

Feature Period: Six months​

Sponsorship Fee: $6,000

13  |  Thought Leadership Content Opportunities

Reach highly interested leaders based on 
your subject matter expertise.



14

BRAND RECOGNITION​
ACKNOWLEDGEMENT OPPORTUNITIES



Updated 3/30/2022

NIC RECAP NEWSLETTER SPONSORSHIP​

Exclusive sponsorship of the NIC Recap newsletter distributed 
to a NIC list twice per month.

RECOGNITION​

	» Company logo in the top position of the newsletter ​

	» Company logo linked to company URL​

Feature Period: One month

Reported approximately one week after the featured period​.

2021 AVERAGE IMPRESSIONS​

Sponsorship Fee: $3,500

15  |  Brand Recognition​ Acknowledgement Opportunities

TOTAL EMAILS DELIVERED – APPROX. 5,000​

EMAIL OPEN RATE – 46%​

SPONSOR LOGO CTR – 100
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NIC INSIDER NEWSLETTER SPONSORSHIP

Exclusive sponsorship of the NIC Insider newsletter distributed 
to a NIC list monthly.

RECOGNITION​

	» Company logo included on cover of publication and 
publication webpage​

	» Company logo included in email sent to approx. 2,000 
subscribers ​

	» Promoted organically on NIC social media at least once

	» Logos hyperlinked to company URL where possible

Feature Period: One month

2021 AVERAGE IMPRESSIONS​

NIC INSIDER 
Newsletter

August 2021

NationalInvestmentCenter @Natl_Inv_Ctr national-investment-center ntl_invctr

THIS ISSUE IS BROUGHT TO YOU BY:

Sponsorship Fee: $3,500

16  |  Brand Recognition​ Acknowledgement Opportunities

The NIC Insider averages over 1,000 
monthly page views.
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NIC INSIDER NEWSLETTER ACKNOWLEDGEMENT​

Graphic acknowledgement in the NIC Insider newsletter 
distributed to a NIC list monthly. (Each edition of the NIC 
Insider includes multiple acknowledgements.)

RECOGNITION​

	» Company’s supplied acknowledgment displayed on 
publication webpage​

	» Acknowledgment includes a live link to your specified url 

Feature Period: One month

2021 AVERAGE IMPRESSIONS​

Sponsorship Fee: $2,500

17  |  Brand Recognition​ Acknowledgement Opportunities

The NIC Insider averages over 1,000 
monthly page views.

Loans subject to credit approval. The CIBC logo is a registered trademark of  
CIBC, used under license. ©2021 CIBC Bank USA. Products and services offered  
by CIBC Bank USA.

HOW CAN YOU CAPITALIZE ON 
DEAL-MAKING CONDITIONS IN 
TODAY’S SENIOR CARE MARKET? 

Learn how
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NIC CHATS PODCAST SPONSORSHIP​

Exclusive sponsorship of the NIC Chats podcast for  
one month. 

RECOGNITION​

	» Logo prominently displayed on the NIC Chats webpage​

	» 50-word company description or message read by NIC​

	» Podcast sponsorship thank you bumper acknowledgement​

	» Promoted in a NIC Recap newsletter email to approx. 5,000 
subscribers

Feature Period: One month, with sponsor recognition 
remaining on recorded episode over time.

Sponsorship Fee: $4,500

18  |  Brand Recognition​ Acknowledgement Opportunities

Reach senior housing and care leaders interested in 
thought leadership.
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NIC LEADERSHIP HUDDLE WEBINAR SPONSORSHIP​

Exclusive sponsorship of a NIC Leadership 
Huddle Webinar.

RECOGNITION​

	» Webinar to include banner, company bio, 
verbal name recognition, plus supplied 
and approved 45 second company video​

	» Company logo included on cover of 
publication and publication webpage​

	» Company logo included in email 
invitations sent to approx. 2,000  
contacts twice. ​

	» Promoted organically on NIC social 
media at least twice​ 

Feature Period: One webinar
2021 AVERAGE IMPRESSIONS​

Sponsorship Fee: $8,500

19  |  Brand Recognition​ Acknowledgement Opportunities

Reported approximately one week after the featured period​.

NUMBER OF REGISTRANTS – 350

NUMBER OF ATTENDEES – 150
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NIC NOTES BLOG SPONSORSHIP​

Exclusive sponsorship of the NIC Notes blog with inline 
company acknowledgment for a month. 

RECOGNITION​

	» Logo displayed in the top position of the NIC Notes blog 
webpage and on each individual blog article 

	» Includes an in-line acknowledgment on the right side of the 
blog page

	» Blog articles are promoted through:​

	› NIC social media​

	› NIC Recap newsletter email to approx. 5,000 subscribers 
2x/month​

	› NIC Notes weekly email

Feature Period: One month

Reported approximately one week after the featured period​.

2021 AVERAGE IMPRESSIONS​

Sponsorship Fee: $3,500

20  |  Brand Recognition​ Acknowledgement Opportunities

3,600 MONTHLY VIEWS

Your Logo Here!
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BOOT CAMPS

22  |  Other Brand Recognition Opportunities

Four individual opportunities for sole sponsorship of highly targeted educational events. Includes 
sponsorship recognition in emails, on-site or on the e-learning platform (whether in-person or virtual), 
and on the event page. Sponsor can supply a 45-second video and one page company overview for 
distribution and one complimentary registration to the boot camp. 

Skilled Nursing
In-person: March 23, 2022  |  Dallas, TX

Virtual: May 5, 2022 

Senior Housing
In-person: June 28, 2022  |  Denver, CO 

In-person: September 14, 2022  |  Washington, DC

Virtual Sponsorship Fee: $5,500

In-person Sponsorship Fee: $10,000
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CORPORATE SPONSORSHIP CALENDAR​

24  |  2022 Calendar of Sponsorship Opportunities​

Program Jan Feb March April May June July Aug Sep Oct Nov Dec 2022/YR

NIC Insider Newsletter Article 12

NIC Chats Podcast Interview 4

NIC Notes Blog Article 12

Spotlight Webinar Interview 4

White Paper 12

NIC Recap Newsletter Sponsorship 12

NIC Insider Newsletter Sponsorship 12

NIC Insider Newsletter Acknowledgment 3 3 3 3 3 3 3 3 3 3 3 3 36

NIC Chats Podcast Sponsorship 12

Leadership Huddle Webinar Sponsorship 2 2 2 6

NIC Notes Blog Sponsorship 12

Boot Camps SN SN SH SH 4

•	 Inquire about availability.​

•	 Months represented with green indicate that an opportunity is offered while months in grey do not.​

•	 Unless otherwise noted, there is one sponsorship available per month.
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GUIDELINES​

26  |  Guidelines & Art Specifications

Content will, in most cases, be authored by NIC based on interviews conducted with the sponsor’s identified 
subject matter expert (SME). NIC will provide draft content for the sponsor’s review prior to publishing. ​

White paper content is written and formatted by the sponsor. It must be original to the authoring organization 
in the 2000–4000-word count range. NIC retains the right to edit, either for length, grammar, spelling, clarity, 
or tone. NIC will review and, where appropriate, will edit the draft, which will then be submitted to the sponsor 
for review. Any further edits will be agreed upon with NIC prior to publishing. ​

When designing acknowledgments, providing written material, or recording videos, language:​

MUST AVOID:​

•	 Qualitative or comparative language (“the best”, “top-rated”)​

•	 Price information or other indications of savings or value​

•	 Endorsements (by NIC)​

•	 Inducement to purchase or use the company​

CAN INCLUDE:​

•	 Exclusive sponsor arrangement​

•	 Name, address, phone number, website, logo​

•	 General description of the product line (“retailer of fine bathroom fixtures”)​

•	 Visual depictions of products or services ​

•	 Taglines (“The Ultimate Driving Machine”)​

•	 Links to outside websites, such as a company biography page, event registration page, research paper 
download page, or home page.​
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POLICIES​

27  |  Guidelines & Art Specifications

•	 Sponsors agree that NIC retains full editorial discretion for all NIC publications, regardless of sponsorship. ​

•	 Once published on a NIC-owned website, every post becomes the property of NIC, which retains the 
right to use the content across all of its platforms and outreach activities, to promote and publicize the 
post, and to repost, relocate, or remove the post at its sole discretion.​

•	 Sponsors assume liability for all published content and also assume liability for any claims arising 
therefrom made against NIC. ​

•	 NIC reserves the right to reject any materials it deems not suitable for NIC’s audience or in keeping with 
NIC’s standards.​

•	 Cancellations must be received in writing 10 days prior to the reservation closing date. Full payment will 
be charged for all contracts canceled after the reservation deadline. Payment is due 30 days upon receipt 
of the confirmation email.
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ART REQUIREMENTS​

28  |  Guidelines & Art Specifications

•	 MECHANICAL REQUIREMENTS​
	» NIC Insider newsletter acknowledgment – 300x600 px​

	» NIC Notes blog – 300x600 px​

•	 ARTWORK SPECIFICATIONS ​
	» All artwork should be submitted as an Adobe Acrobat PDF. If you are unable to send artwork in this format, 
please contact us. We may be able to accommodate your placement; additional fees may be incurred.​

•	 SPECIFICATIONS​
	» File size: Highest resolution possible.  ​

•	 WEB-RELATED BRAND RECOGNITIONS​
	» Web optimized images only. No looping or animated images.

•	 VIDEO 
	» Video length should be 45 seconds or less (or 60-seconds with White Paper sponsorship). Video should be at 
least with a 720p resolution or higher and no larger than 4GB. Note: Viewer metrics can’t be supplied with a 
Mp4 format. Vimeo links are not supported.

DEADLINES
Type Reservation Deadline Materials Deadline

Thought Leadership  
Content 30 working days prior to release date 20 working days prior to release date

Brand Recognition 20 working days prior to release date 10 working days prior to release date

Note: Subject to change.
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Partnership​ 

A SENSE OF MISSION - TOGETHER

Your 
Partnership​ 
Matters
You help provide access and choice for America’s older adults.

29



Updated 3/30/202230  |  Contact Us

For more information, please contact Staci Goff at sponsorship@nic.org.

NIC CORPORATE OFFICE: ​
1 Park Place, Suite 450, Annapolis, MD 21401​
(410) 267-0504

NIC reserves the right, in NIC’s sole discretion, to determine the opportunities contained within and all aspects thereof.

*Source: July 2020 – August 2021, Google Analytics​
**NIC data

CONTACT US

mailto:sponsorship%40nic.org?subject=NIC%20Corporate%20Sponsorhip%20Inquiry%20

